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Integrated Marketing 
Campaign Updates 



MEET THE TEAM
• Terry Oprea, President & CEO, MCCI
• Jamaine Dickens, Managing Partner, DMC Strategies
• Billy Strawter, Founder, Digital Strategist, Milo Detroit
• Rich Donley, Senior Vice President, MCCI
• Jennette Smith-Kotila, Senior Vice President, MCCI
• Mark Lane, Senior Communications Executive, MCCI
• Patricia Radice, Senior Communications Executive, MCCI
• Phil Swantek, Senior Producer, Director, MCCI



MCCI Overview

• Detroit-based award-winning integrated 
marketing agency

• 2018 – 25th year anniversary
• Focused on 5 channels
• MCCI value

• Non-profit client expertise
• B2B & B2C
• Messaging/storytelling excellence rooted 

in journalism

Web

INTEGRATED
MARKETING



everything we do via cross-platform 
promotion, leveraging resources, etc.

PUBLIC
RELATIONS

RADIO
CREATIVE

MESSAGING

VIDEO
CONTENT

COMMUNITY
OUTREACH

POWERFUL BRAND MESSAGING 
ALLOWS US TO AMPLIFY



We provide 
compassionate 

financial assistance 
programs to keep 
water flowing and 

avoid service 
interruptions.

DWSD is more 
than a utility: 

We are a 
community 

partner.

Our green infrastructure 
programs for stormwater 

management offer 
sustainable solutions 

and workforce 
development 

opportunities for 
Detroiters.

We invest in 
residential water 

conservation 
solutions and 

citywide water and 
sewerage 

infrastructure 
improvements.

An anchor institution in the Detroit community, 
DWSD supports the health and well-being of 
customers and residents. DWSD is here to help.

OUR MESSAGE PILLARS



90-DAY
CONTENT PRIORITIES

• Brand Awareness: Re-introduce DWSD to 
the community as an Anchor Institution; A 
Community Partner

• Financial assistance/service interruption 
prevention

• Drainage charge & credits / Stormwater 
explained



ONGOING CONTENT THEMES
1. Financial assistance/Preventing service 
interruptions 
2. Drainage charges/Stormwater management 

(explaining the why and how to read your bill) 
4. Drainage charges for nonresidential customers. 
5. Infrastructure repair and upgrades (Green City)
6. Workforce outreach



VIDEO &

Examples: 
Stories about workers in the field, the strong women 
leaders of DWSD, the process improvement plans 
in the works, animated graphics video explaining 
stormwater/drainage and also WRAP program.

Also: Videos talking to customers who have benefited 
from affordability programs.

CONTENT
MARKETING



MARKETING
WITH COMMUNITY OUTREACH
INTEGRATION
• Neighborhood group and other outreach

• Getting ahead of geographic areas where we 
know there will be a lot of opposition/frustration.

• Working cooperatively with other contractors 
and team members.

• Informative mailers and handouts



NEW PROJECT TAGLINE: Detroit Water WORKS

• The tagline convey a "new" DWSD, one that is customer-oriented and is 
investing in its future and the city's future.

• Supporting messaging behind tagline: An anchor institution in the 
community, DWSD supports the health and well-being of Detroit 
residents. It is compassionate, helpful and invested in its customers.

• DWSD provides financial assistance programs to keep water flowing, 
is a national leader in green infrastructure investments, and is creating 
new JOBS for Detroiters every month.

• Tagline is part of a fully integrated marketing campaign to improve the 
department's image, brand sentiment and enhance internal morale. In 
tandem with that, we have a duty to residents and customers of all 
types to make sure they are properly informed about topics such 
as drainage fees and changing rates.



MEDIA BUYS: Targeted Roll-out Date April 23

• Urban Radio – WMXD-FM THE MIX 92.3 , WJLB- FM 98, WMGC-FM 105 
The Bounce, WDMK-FM KISS, WGPR-FM HOT 107.5, WPRZ-FM PRAISE, 
WFDF-AM 910 AM

• Total Traffic and Weather Radio Network - WMXD-FM THE MIX 92.3 , 
WJLB- FM 98, WMGC-FM 105 The Bounce, WDMK-FM KISS, WGPR-FM 
HOT 107.5, WPRZ-FåM PRAISE, WFDF-AM 910 AM

• Billboards
• Bus Posters
• Static Posters
• Cable TV – Detroit Zone airing on networks: A&E, BET, Lifetime, Lifetime 

Movie, MTV, Nickelodeon, OWN, TRU, TV1, USA, VH1, WE
• Comcast-Premium Digital Video – Detroit Zone



THANK YOU!
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